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Trisha Yearwood Talks About The
Importance Of Family And Her
Fourth Of July Faves In The July
2013 Issue Of Better Homes And
Gardens Magazine

"When | cook a holiday meal for my family or | cook for my
friends, it's a different kind of applause. | love the feeling."

DES MOINES, lowa and NEW YORK, May 29, 2013 PRNewswire/ -- No matter what the occasion,
family starts showing up at the Yearwood family home in southern Georgia long before the party
starts. "We all just want to be together," Trisha says. "l never feel like | even need to have the house
completely perfect,” she said. "We live a completely comfortable life."

(Logo: http://photos.prnewswire.com/prnh/20090810/CG58830LOGO)

In the July 2013 issue of Better Homes and Gardens magazine, on newsstands June 18, Trisha talks
about cooking for hubby Garth Brooks, the importance of keeping family traditions alive and her
favorite Fourth of July recipes.

Trisha's Go-To Snacks: Trisha always has something out for family and friends to snack on. That
usually means tangy pimiento cheese or "his-and-hers" deviled eggs. The double recipe is a nod to
the mayonnaise-based nibblers she grew up eating and the kind with lots of mustard, favored by her
husband, country music star Garth Brooks. "l try to re-create recipes for Garth,” Trisha says. "His

mom was a great cook."

Trisha on the Importance of Family: "Well anybody who knows anything about me knows that
family is what it's all about for me. It's wonderful to have all these great holidays to get together. And
Fourth of July kind of became one of those for us. Everybody kind of shows up long before there's

anything really to do, just to kind of hang out. I'm so lucky because | love my family. The older |
get the more | just want to hang out with them, and | find excuses to be with them."

How Family Influences the Food She Cooks: Trisha now has a great second act as a celebrity
cook: Her cookbooks and Food Network show (the third season premiered May 25) are built around
recipes she grew up eating. Her pork ribs are bathed in a mix of brown sugar, chili sauce, and soy
sauce. The sweet pickles are the ones Grandma Yearwood always made. Same with her potato
salad, which is creamy, seasoned simply, and bright from those sweet pickles. She learned it from her

mother, Gwen, who died last year. "There is joy in making something my mom made and making
it taste like hers,” Trisha says. | learned everything | know really about cooking from my mom. She

was the most amazing cook and she was really kind of an intuitive cook. And she also taught me to

enjoy it and to not stress over it; I've always enjoyed cooking and | think | really got that from
her."

Trisha's Favorite Recipe: Nothing's better than her Grandma Yearwood's coconut cake. The recipe
was lost for years, but when she was writing her second cookbook, Trisha rediscovered it—and the
secret ingredient. (Psst! Crushed vanilla wafers.) "Most of the people who taught me how cook are
gone," she says. "And this food is a way to stay connected. There is this sense of family in the
South that everyone in the rest of the country is really drawn to right now...lt makes us feel a
little more settled in an unsettlied world."

On her BHG Cover shoot: "l am really freaking out that I'm actually doing a photo shoot forBetter


http://www.prnewswire.com/
http://photos.prnewswire.com/prnh/20090810/CG58830LOGO

Homes and Gardens, | really am. This is like a dream come true, this is amazing."

To find out more about Trisha, including her favorite Fourth of July recipes, from Pimiento Cheese to

Potato Salad, pick up the July 2013 issue of Better Homes and Gardens on newsstands June 18,
2013.
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About Meredith Corporation

Meredith Corporation is the leading media and marketing company serving American women.
Meredith reaches 100 million American women every month through multiple well-known national
brands — including Better Homes and Gardens, Parents, Family Circle, Allrecipes.com, Ladies' Home
Journal, Fitness, More, American Baby, EveryDay with Rachael Ray and FamilyFun — and local
television brands in fast-growing markets. Meredith is the industry leader in creating content in key
consumer interest areas such as home, family, food, health and wellness and self-development.
Meredith uses multiple distribution platforms — including print, television, digital, mobile, tablets, and
video — to give consumers content they desire and to deliver the messages of its advertising and
marketing partners.

Additionally, Meredith uses its many assets to create powerful custom marketing solutions for many
of the nation's top brands and companies. Meredith Xcelerated Marketing has significantly added to
its capabilities in recent years through the acquisition of cutting-edge companies in digital, mobile,
social, healthcare, database, and international marketing.
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