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Better Homes And Gardens Best
New Product Awards Announces
2013 Winners As Voted By 77,500+

Americans

Companion BrandSpark American Shopper Study Reveals
Majority of Americans are Making Healthy Lifestyle Changes

NEW YORK, Jan. 24, 2013 PRNewswire/ -- Better Homes and Gardens along with leading market
research firm BrandSpark International, today announced the winners of the 2013 Better Homes and

Gardens Best New Product Awards (BNPAs). The BNPAs are the leading consumer-voted awards
program in North America, honoring consumer products in the categories of Beauty, Food &

Beverage, Health & Personal Care and Household. The 63 winning products are:

Best New Product Awards 2013: LIST OF WINNERS BY CATEGORY

BEAUTY

Category

Winning Product

ANTI-AGING FOUNDATION (OVER $25)

bareMinerals READY SPF 20 Foundation

ANTI-AGING FOUNDATION (UNDER $25)

COVERGIRL + Olay Tone Rehab 2-in-1 Foundation

ANTI-AGING MOISTURIZER (OVER $25)

philosophy full of promise dual-action restoring cream for volume and lift

ANTI-AGING MOISTURIZER (UNDER $25)

Olay Regenerist Micro-Sculpting Cream (Fragrance Free)

ANTI-AGING SERUM (OVER $25)

Caudalie Vinexpert Firming Serum

ANTI-AGING SERUM (UNDER $25)

Olay Regenerist Micro-Sculpting Serum (Fragrance Free)

BB CREAM Garnier BB Cream Miracle Skin Perfector
BODY LOTION St. Ives Naturally Indulgent Coconut Milk & Orchid Extract Body Lotion
CONDITIONER Herbal Essences Honey, I'm Strong Strengthening Conditioner

DAILY ANTI-AGING TREATMENT

Olay Regenerist Advanced Anti-Aging Intensive Repair Treatment

DEEP HAIR CONDITIONER/HAIR MASK

Herbal Essences Honey, I'm Strong Rinse Off Treatment

EYE LINER COVERGIRL Queen Collection Vivid Impact Eye Liner

EYE SHADOW Maybelline Eye Studio Color Tattoo 24HR Cream Gel Shadow
FACIAL CLEANSER Neutrogena Ultra Gentle Daily Cleanser

FOUNDATION Maybelline Dream Nude Airfoam

HAIR COLOR L'Oreal Paris Superior Preference

LIPSTICK L'Oreal Paris Colour Caresse by Colour Riche Luminous Lipcolour
MASCARA Maybelline Volum' Express MEGA PLUSH

PRESSED POWDER

COVERGIRL + Olay Pressed Powder

SHAMPOO (OVER $10)

L'Oreal Professionnel Absolut Repair Cellular Shampoo

SHAMPOO (UNDER $10)

Pantene Pro-V Daily Moisture Renewal Shampoo

WHITENING TOOTHPASTE

Crest 3D White Glamorous White Toothpaste

FOOD & BEVERAGE

BAKING Duncan Hines Decadent Red Velvet Cupcake Mix
BEVERAGE MIXES Crystal Light Mocktails
BEVERAGES Lipton Pure Leaf Iced Tea

BOTTLED COFFEE/READY-TO-DRINK COFFEE

International Delight Iced Coffee

BREAKFAST ON-THE-GO

Emerald Breakfast on the go!

BUTTER/SPREADS Land O'Lakes Butter with Olive Oil & Sea Salt

CEREALS Post Honey Bunches of Oats Fruit Blends in Peach Raspberry
CHEESE Sargento Ultra Thin Sliced Swiss Cheese

CHIPS SunChips 6 Grain Medley Parmesan & Herb Multigrain Snacks
COCONUT BEVERAGES Taste Nirvana's All Natural Real Coconut Water
CONFECTIONARY Nestle Crunch Girl Scout Candy Bars

COOKIES Coconut Delight OREO Fudge Cremes

DIETARY SUPPLEMENTS Centrum Flavor Burst

DIPS Hidden Valley for Everything Topping & Dip

FROZEN BEEF ENTREES

John Soules Foods Angus Beef Steak

FROZEN DESSERTS

Magnum Mini Aimond Ice Cream Bars

FROZEN PASTA ENTREES

Amy's Light & Lean Spaghetti Italiano Bowl

FROZEN SNACKS AND APPETIZERS

El Monterey Mini Chimis

FROZEN VEGETARIAN ENTREES

Amy's Light & Lean ltalian Vegetable Pizza

FROZEN/REFRIGERATED POTATOES

Alexia Sweet Potato Puffs

FRUIT SNACKS

Dole Frozen Fruit Single-serve Cups

SAUCES Classico Traditional Pizza Sauce
SMOOTHIES Yoplait Smoothie Made with Greek Yogurt (Mixed Berry)
SNACKS M&M's Brand Snack Mix

HEALTH & PERSONAL CARE
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ADULT MULTIVITAMINS

One A Day Women's VitaCraves Gummies

BODY WASH

Olay Simply Invigorate Body Wash in Pomegranate

MEN'S GROOMING

Gillette Fusion ProGlide Styler

MENOPAUSE SYMPTOM RELIEF

Poise Body Cooling Towelettes

MOUTHWASH

Listerine UltraClean Mouthwash

SENSITIVE TOOTHPASTE

Sensodyne ProNamel Fresh Wave

TOPICAL PAIN RELIEF

BENGAY ZERO DEGREES Menthol Pain Relieving Gel

WOMEN'S ANTI-PERSPIRANTS/DEODORANTS

Dove Clear Tone Skin Renew Deodorant

WOMEN'S CLINICAL
ANTI-PERSPIRANTS

Dove Clinical Protection Clear Tone Skin RenewAnti-Perspirant/Deodorant

WOMEN'S RAZORS/HAIR REMOVAL

Gillette Venus & Olay Razor

HOUSEHOLD

AIR CARE

Air Wick Color Changing Candle

DISH DETERGENT

Dawn Power Clean

DISHWASHER DETERGENT

Finish Quantum with Baking Soda

FABRIC CARE

Tide to Go Stain Eraser

HOUSEHOLD CLEANERS

Mr. Clean Magic Eraser Select-a-Size

KITCHEN CONVENIENCE ITEMS

Ziploc Perfect Portions Bags

SINGLE DOSE LAUNDRY DETERGENT

Tide Pods

"Now in its fifth year in the U.S. also operating in Canada, Mexico, Turkey and China, the Best New
Product Awards and companion American Shopper Study have provided an annual forum for the
voices of American consumers to be heard," said Robert Levy, President and CEO of BrandSpark
International and Founder of the Best New Product Awards. "And as the program continues to gain
momentum, we are able to reveal trending data about the opinions and habits of American shoppers,
insights that can help marketers and manufacturers innovate and improve their products and
offerings."

The winning products were chosen directly by more than 77,500 consumers who participated in an
extensive nationwide survey, the American Shopper Study, conducted by independent marketing
research firm BrandSpark International in partnership with Befter Homes and Gardens. The 2013
survey had 209 products representing 137 brands in 63 categories.

"Our mission at Better Homes and Gardens is to offer our audience of nearly 40 million consumers
ideas and inspiration that they can use to better their home and the life they create there," said James

Carr, EVP & President, Better Homes and Gardens. "These awards and companion survey are

valuable tools that help us further this goal." Better Homes and Gardens will showcase the winners
and select insights within its print, broadcast and digital properties.

In addition to the winning products, the American Shopper Study uncovers what is on the minds of
American shoppers. Some highlights from this year's survey are*:

FOOD and NUTRITION:

« Obesity is the issue that most Americans are concerned about with regard to their personal
health, with 39% identifying it as one of their primary health concerns.

o High blood pressure and high cholesterol are very concerning to 36% of Americans, followed by
Cancer (34%).

« More than eight in 10 continue to believe that proper food and nutrition can help to prevent
illness, and 78% of Americans report actively making changes in their lifestyle to be healthier.

« A majority of Americans, 81%, continue to pay attention to food labels.

o Despite a vast increase in the nutritional information available to consumers, there remains a
gap in intent, knowledge and follow-through when it comes to nutrition: 64% know their
recommended daily intake of calories, but just 29% follow that recommendation. Meanwhile,
four in 10 know their recommended intake of fat, protein, fiber and carbohydrates, but only one
in four follow these recommendations.

« ltalian food is the most widely enjoyed food, eaten by 91% of Americans, followed by Mexican
food enjoyed by 82% and Chinese enjoyed by 76%. These are also the same top three ethnic
food types for Hispanic shoppers.

BEAUTY:

o When purchasing beauty products, one in two shoppers consider itextremely importantto find
products that are well-priced and proven effective.

o Other important considerations for shoppers include: ease of use, trust in the brand, and that
the product is gentle on their skin. A desire for gentle products is also a driver behind which
ingredients shoppers avoid most in skin care: ammonia, peroxides and alcohol.

« Consumers appreciate endorsements to support their decisions to try new products: 40% of



women and 34% of men consider the endorsement for a consumer-voted award very influential
toward purchase of a beauty or grooming product. Overall, 72% of shoppers trust consumer-
voted awards.

STORE BRANDS VS. BRAND NAMES:

« More than nine in 10 shoppers have purchased private label products in the past year.

o Private label purchase is strong in food categories: more than six in 10 shoppers have
purchased private label dairy products, dry food and frozen vegetables.

o Products in the personal care categories have stronger brand loyalty: four in 10 shoppers will
never purchase a private label/store brand product in categories including make-up and hair
care.

» Shoppers still see value in trusted name brands and 72% prefer to find brand name products on
sale than to purchase private label.

ENVIRONMENT:

o While only four in 10 shoppers are willing to pay more for environmentally -friendly products,
more than eight in 10 appreciate when the manufacturer bears the burden of production and
offers an environmental benefit without increased cost.

o More than ever, manufacturers need to make sure that their environmental claims will stand up
under scrutiny: shoppers are increasingly skeptical with three in five believing that
environmentally-friendly claims are often exaggerated or misleading.

MOBILE SHOPPING HABITS:

« While nine in 10 shoppers own a mobile phone, nearly two in three shoppers now own a
smartphone, up from just over one in two a year ago.

« Android OS based phones lead the market, followed by iPhone, together accounting for 84% of
smartphones in the hands of U.S. shoppers.

» Smartphones' role in retail is growing, with over five in 10 shoppers interested in using their
phone to download or scan coupons.

o 30% of shoppers 18-34 indicated storing their shopping list on their phone regularly or
occasionally, a proportion that is expected to increase as the functionality of related apps and
their ability to interact with promotion-driven marketing media improves over time.

o Traditional media and channels are still very important sources of ideas on what to buy: 67% of
shoppers reference circulars to get ideas on what to purchase on their shopping trips, making it
the leading external source of ideas. Meanwhile, almost 3 in 10 get ideas from recipe books
and newspaper articles, and approximately 1 in 5 cite each of TV and magazine ads as sources
of purchase ideas.

For more information about the Better Homes and Gardens Best New Product Awards winners, visit:
www.bhg.com/bestnewproductawards.

About Better Homes and Gardens

Reaching nearly 40 million readers every month, the Better Homes and Gardens brand extends
across print, social media, the web, tablet, mobile, broadcast, broadband and numerous licensed
products, serving and connecting women who are passionate about their homes and the lives they
create there. Better Homes and Gardens inspires women to dream and gives them the confidence to
move from dreaming to doing. For more information, visit www.bhg.com

About the 2013 BrandSpark/Better Homes and Gardens American Shopper Study

The 2013 BrandSpark/Better Homes and Gardens American Shopper Study presents the results of
the fifth annual American shopper trends and behavior survey. More than 77,500 respondents
contributed with data weighted to a national profile of shoppers (Oct. — Nov., 2012). The BrandSpark

Shopper Study was also conducted in Canada, now in its 101" year, and in Mexico, Turkey, China,
France, Germany, the United Kingdom, Brazil, Columbia, Chile and Argentina.

About BrandSpark International

BrandSpark International is a leading brand, marketing and product innovation research company. Its
comprehensive and innovative research approach gets at the heart of how consumers think, why they
act the way they do, and what clients need to do about it.

With expertise in retail and leisure categories and an exclusive relationship with the Best New Product
Awards, BrandSpark International has a deep global perspective on the drivers of innovation unlike
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any other research company. For more information, visit www.BrandSpark.com

*Please credit all findings to "2013 BrandSpark InternationalBetter Homes and Gardens American
Shopper Study"

SOURCE Better Homes and Gardens

For further information: Jill Budik, Spotlight Media Relations, +1.212.489.8774,
jill@spotlightmediarelations.com; or Amanda Cortese, Better Homes and Gardens, +1.212.551.7087,
amanda.cortese@meredith.com

Voted By- 77 500- Amerlcans
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